ARNIE MARTEN
GRAPHIC DESIGN PORTFOLIO



© summARY

Military veteran with a BA in Graphic Design and Media Arts, with a concentration in Web Design.
High Proficiency in Adobe Creative Suite, Adobe Illustrator, Adobe Photoshop, Adobe XD, Adobe
InDesign, HTML5, CSS, SCSS and JavaScript, Color Theory and Typography. Expert in Web and
Print Design, project management, team collaboration, and client communication. Detail-oriented
individual. Highly adaptable and able to work under pressure to meet deadlines.

© EDUCATION

A r n i e Bachelor of Arts in SNHU - New Hampshire 0 1 02

Graphic Design User Interface and Experience Graphics & Layout Print Media
Interactive Animation for Web Desktop Publishing
M a rte n MRt R Advanced Multiplatform Design Digital Graphic Design for Web
. . Advanced Digital Imagin Intro to Digital Imaging
Staphis&Weh Cesiehet Digital Publishing Basic Design and Color Theory TYPOG RAPHY 06
Typography Digital Photography

Adv Digital Graphic Design/Web
218-460-6328

=

; : Associates of Arts LAKE SUPERIOR COLLEGE - Duluth, MN
B4 arnie@arniemarten.com Degree Computer 03 DESKTOP PU BLISHING 08
@

Computer programs including intro to HTML, Javascript and CSS.

www.arniemarten.com
2013-2015

fe 04 DIGITALPUBLISHING 10

O Hard SKILLS © WORK EXPERIENCE
i | —— .
Mabusagn Product Advisor WEST MARINE | WEST MARINE, INC - Duluth, 05 GRAPHICS & LAYOUT 12
HTLML5 E—
April 2021 to Present Deliver exceptional customer service by quickly resolving issues to
€33 ensure high customer satisfaction and retention
JavaScript | Fe— %
Adobe Suit Customer Service HCL - Duluth, MN 06 14
obe Suite jr————| 2
Representative Delivered great customer service by quickly scheduling exam dates B RA N D l N G
Adobe Dreamweaver |EE————
Adobe illastrat 20191 2021 and Assist customers with their accounts to ensure customer satis-
—_—
ORRRROL faction an continued loyalty
frishshhetishop General Manager  VISTA FLEET - Duluth, MN LOGO & LAYOUT 16
Adobe InDesign ==
2006 - 2012 Managed Tour Boat Excursion Company that serves over 700,000 rid-
ers each season and an annual revenue of over 5 million dollar with
60 seasonal employees.
O Soft SKILLS 08 DIGITALIMAGING 18
© MILITARY SERVICE
Communication I
Problem Solving EE— A %
Chief Petty Officer UNITED STATES COAST GUARD O 9 20
e — ED STATES CORST GUA - GRAPHICS & LAYOUT
May 1982 to January 2006  Experienced military professional with 23 years of service, including
Teammember O : = )
Commanding Officer roles at two Search and Rescue Units. Success-
Leadership e=—C | full o s — \ '
y oversaw unit missions resulting in awards for outstanding readi- 22
Adaptable ness and operations. Led training programs in anti-terrorism prepa- ADVAN C E D D I G ITAL
Detail Oriented I ration. Served as Command Chief, responsible for liaison between
Easy to Talk To =] enlisted personnel and command. Reviewed disciplinary actions and
conducted personnel performance evaluations. Outstanding in mis- 1 1 U I/UX CASE 24
o HOBBYS sion planning and briefing.
€) AWARDS
= =Y
=T Coast Guard Commendation Medal (2) Humanitarian Service Medal
= Coast Guard Achievement Medal Military Outstanding Volunteer Medal
Commandants Letter of Commendation National Defense Service Medal
drawing photography design Global War Terror Service Medal CG Good Conduct Medal (6)
s 218.460.6328 &2 Arnie@ArnieMarten.com @ ArnieMarten.com

movies cooking cycle




WELCOME TO MY

PORTFOLIO

HELLO,
| AM ARNIE MARTEN

GRAPHIC DESIGN PORTFOLIO

ABOUT ME

I am a highly successful military veteran with a BA in Graphic Design and Media Arts, with a concentration in Web
Design. | have.a “CAN DO ATTITUDE!” with every project and job | take on. My top skills include Adobe Creative

Suite; Illustrator, InDesign, Photoshop and Dreamweaver, HTML, CSS, and JavaScript. | am also experienced in project
management, team collaboration, and client communication.

My strengths include - | am a fun, detail-oriented individual who strives for excellence in every project. Highly adaptable
and able to work under pressure to meet deadlines. | have discipline, a proven leader and teammate, and problem-solver.
| enjoy all aspects of website design and development, graphic design for print and digital media, logo design and
branding. | want projects that challenge me creatively and allow me to make a positive impact.

I work hard to stay up-to-date with the latest design trends and technologies. Overall, | am passionate about using my
skills and experiences to create visually appealing and effective designs that meet the needs of my clients.

EDUCATION

BACHELOR OF ARTS Course Work « User Interface and Experience « Interactive
GRAPHIC DESIGN Animation for Web « Advanced Multiplatform Design e
SNHU - New Hampshire Advanced Digital Imaging e Digital Publishing ¢ Typography
May 2021 to October 2023 + Advanced Digital Graphic Design/Web « Graphics & Layout
Deans List (All Terms) Print Media « Desktop Publishing  Digital Graphic Design for
GPA: 3.6 Web « Introduction to Digital Imaging  Color Theory « Digital

ASSOCIATES OF ARTS HTML,CSS, JavaScript, Web Codmg

WEBSITE AND GRAPHIC

DESIGN
LAKE SUPERIOR COLLEGE -Duluth,MN

SKILLS

Web Development
Microsoft Windows
Microsoft Windows

Ul design (2 years)
HTML5 (5 years)
Wireframing (2 years)
Graphic design (3 years)

Adobe XD (2 years)

Adobe Photoshop (3 years)
Adobe Illustrator (3 years)
Adobe InDesign (3 years)
Bootstrap (3 years)
Microsoft Word (10+ years)
Microsoft Excel (10+ years)

Adobe Dreamweaver (3 years)
Web Design (5 years)

CSS (5 years)

Branding (2 years)

JavaScript (4 years)
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DESKTOP
UBLISHING

InDesign, Photoshop, lllustrator
Concept for Print Menu and Brochure

PAGE 8

PROJECT DESCRIPTION

Concept to create a print layout of a restaurant
menu and brochure that appeals to high-
end clientele and includes insights into their
culture while delivering on the promise of
creativity, conversation, and quality.

ARNIE MARTEN - GRAPHIC DESIGN

TOWN

TOWN

Appetizers
Cold

Tuna Tartare Spring Rolls 819

rance NV

CHABLIS PREMIER CRU, $19

‘aillons - Burgundy, France 2018

RIBOLLA GIALLA $21
Pork Buns $19 Collio, Fr

charred pork belly, spicy sh
bage

Short Rib & Scallion 318

Exceptional Dining ’ ol
Ao Exeite and Delight

TOWN's approach is to dev
our brand with the unde:
of both ou

N aims to bring quality and
ish for good fortune t

Chinese cuisine.

I'OWN

PAGE 9

Entrees
ing Short Rib $40

oo chow fu

n Black Cod $39

. black bean relish mil

e creant

tcha Cremoso $15
k late fondant, roasted cherrics

Machi Doughnuts $15

berry, p i

Pomelo Bao Bing $15

maitake m

Peking Duc

——0O——

our TOWN

TOWN combines a variety of
chinese cuisine to excite and
delight our customers.

We at TOWN aim to create
experiential dining that is more
than just a night out and to bring
quality and luxury across all
aspects for our guesls

mushrcom chow fun, as

Starters k Pepper Beef

¢ i
Black Pepper Be 30
toysedd rib ey, erispy birds nedl
ed Alaskan Black Cod S89
chili eggplans, black bean relish
ispy Jumbo Shrimp 837
1. 1

Sweel & Cris)

skt

Call US

cucumber, scallion. heisi

\ aggplant, b
1 East Superior St., Duluth MN L ; t v Sweel & € Jumhg
www.BestinTown.com ' ¢
7%

TOWN Deliver’s Call LS
or Call for (218) 555-5555
Duluth
Reservations Kb

LOWN TOWN

ARNIE MARTEN

Sizzling Short Rib 8%

(218) 555-5555 : o) 7 R

1 shaved ic

O

Wine by the Glass

ok tassed rib ey, erispy bind nedt

Glazed Aluskan Black Cod
eggalant, black been relish

SRICIIAMPLIA 818

France NV

CHAMPAC
“Yellow Latel ', Bruy, Re

Raast Chicken Congee S

@ Duck tor Two S

i

Call for Reservations

MN

LOWN

- GRAPHIC DESIGN



DIGITAL
PUBLISHING RII‘ i Stone

Table of Contents

InDesign, Photoshop, lllustrator
Concept for a Digital Magazine - EPUB

Jennifer
Lopez

PROJECT DESCRIPTION How She froke

ail the Rules NATIONAL AFFAIRS
To Get te the Top Hows the Trump

Concept for a digital version of a Meatloaf g IWELS.

magazine in the form of an EPUB in f’gée’;zbft

fixed layou that will target men over the SHesieed

age of 35 with the goal of increasing = -

those viewers while maintaining or H J ,'

o enn ferLo ez
increasing the loyal readers. The The EUTURE of P

concept calls for a digital version 3 k : l h l
¥ b ‘
of the magazine that is entertaining S I : 0 e te« Ru ei
with interactive elements that tie to : C t \ S f
the articles, visually appealing while ; _ Strange / Are Concerts Safe?

ha / The New ABBA / more....
keeping with their brand and easy to
navigate.

Staylng tme to our mission to tell | hard-hitting political commentary
excep | stories thatill and award-winning journalism
the culture of our times, Rolling across print, digital, mobile, video,
Stone is an authority for music social and events.

reviews, in-depth interviews,

Click Here to Subscribe



GRAPHICS & LAYOUT

lllustrator, Photoshop
Concept for Logo and Branding

PROJECT DESCRIPTION

Concept to create a logo and brand identity for a client,
taking into consideration the needs and requirements of
the client as well as applying the psychology of design
to communicate the message you intend to the client’s
audience.

Jane Doe

AsiistantManajer




PROJECT DESCRIPTION

B RAN DI N G Concept to create a logo and brand identity
for a client, taking into consideration the
needs and requirements of the client as well

as applying the psychology of design to
lllustrator, Photoshop communicate the message you intend to the

Concept for a Logo with Branding client’s audience.



LOGO DESIGN
LAYOUT

lllustrator, Photoshop, InDesign
Concept for a logo

PROJECT DESCRIPTION

Concept to create a logo and brand identity for a client,
taking into consideration the needs and requirements of
the client as well as applying the psychology of design
to communicate the message you intend to the client’s
audience.

SEMPER DEINCEPS

firnieMarten

Graphic Designer

PAGE 16 ARNIE MARTEN - GRAPHIC DESIGN

fimieMorten

Graphic Designer

SEMPER

.. AmieMarten

Graphic Designer

r/

y |\

firmieMarten

Graphic Designer

PAGE 17 ARNIE MARTEN - GRAPHIC DESIGN



[ BOOK NOW ))J

& SAVE

20%

Adventure Packages

.20% Off'

/ aterAdventure Packages

Surfing | Scuba | Para Sailing | Kayaking
Fun fereveryone at Amethyst Bay Resort & Spa

4 e
// VISIT www.amethystbayresort.com FOR MORE INFO //

Address: 716 Amethyst Bay /Boulevard, St. Thomas,VI 00802/Phone: 866-323-7070/Website: www.amethystbayresort.com

r\( \’.

5] 0% Ofﬂ ‘>

(ater dVenture Packages

ater .Adve Nnture

- Surfing | Scuba | Para Sailing | Kayaking

P
Fun for everyone at Amethyst Bay Re: esort & Spa

il T TR

e e N FO /
/VISIT www.amethystbayresart.com FOR MORE INFO
/ e

sresort.con

homas 802/Phone 866-323-7070 \Website: www.amel ystbayres
St. Th V100! 323-7070/ site: amethystbay

20%

esore &ec o

PROJECT DESCRIPTION

DIGITAL My ai'm V\{as to c‘rea’.ce a visually appea.ling a‘nd

cohesive piece, which involved careful consideration
of color, shape, balance, unity, and emphasis. |
IMAG I NG maintained consistency in messaging and colors to
ensure that the design was cohesive across different
Photoshop, lllustrator media. Overall, | incorporated a background image
Concepts for a Digital Ad that reflects the location where the adventure sports
activities could take place.




GRAPHICS & LAYOUT

Dreamweaver, Photoshop, lllustrator
Concept for a Restaurant Website

.’ﬂ“VN

Y TOWV‘s Elegant Chinése Culsme
Best i in Town
Home  Vition  Menu Spcuals Locationg

TOWN:s Elegant ChineseEnisine

ame Cnisines
LM eeinttMn >

. Vision

TOWN's Elegant Chinese

TOWN's Elegant Chinese Cuisine p Cuisine ;7
Best i in, Town ~

PROJECT DESCRIPTION

Home Vision Menu Specials Locations

The concept is to create a brand that
appeals to high-end clientele and
includes insights into their culture while .
delivering on the promise of creativity, Ouraimis o cred Sepsi MR iing Fation )
conversation, and quality. The overall Bl Yl |
display and layout was consistent
with the concept. It is an Image heavy
site that is interactive and uses fonts,
colors and the logo from the Client. The

. N Vx e i e b {3 3 5 Sl . — , L ol*nec tions
. . . . . . -~ - k ; o S & T
site 1s responsive and the navigation is ‘ o' %Cre‘nMoments | Fnem'is. I, U4 2 B ‘ 3 . 4 ,fm\.mu,( ;\3 |

3

EAnectlons
O

intuitive and easy to use.




‘ ABOUTME / DIGITAL / PRINT / LOGO'S ABOUTME / DIGITAL / PRINT / LOGO'S

R
Arnie’ss
==/ f§Portfolio

efs.an example of a re

nIinciples ol er i

Graphic Designe

Digital

About Me

s Arnie Marten
Arnie Marten b gy
S % arnie@arniemarten.com
arnie@arniemarten.com Duluth. MN
Duluth, MN uluth,

2023 2023

Wireframe Breakpoints

ADVAN CE DIG ITAL PROJECT DESCRIPTION Sitemap

The concept is to apply the principles of User

G RAP H Ic D ES I G N Experience and KIS guidelines to a portfolio HOME

website. The concept calls for a website that is
attractive, intuitive, and easy to navigate.

Dreamweaver, lllustrator, Photoshop,
Bootstrap About Me Digital Print

Arnie Marten

Concept to create a UX Branding Portfolio arnie@arniemarten.com
Duluth, MN

Website 2023




ADVANCED
MULTIPLATFORM DESIGN

Dreamweaver, Photoshop, lllustrator, Figma, Bootstrap
Concept for an Outdoor Adventure Store with Ul/UX

Acadia Park

Equipment Co.
Your Adventure, your World

Viston  Products  Commer iy Shop  Lecns

Acadia Park
Shop

TMEL Pt ottt Sy Ly

P

Acadia Park Equi
v . t Wrm‘lpmm Lo

uipm
f’?ﬂlul: entCo.

Acadia Park Equipment co,
Our Products

PROJECT DESCRIPTION

The concept is to design a website to ensure the visitor see’s a consistent
experiences when visiting the site on different devices. The images, hierarchy
and navigation will be consistent across the devices. Visitors will be able b S“"::'“W

to share and access in-formation between designs with no additional steps ; ‘ ) v g > .L s _ ! A\ ‘ LEARN MORE
needed. Images, text and forms will be con-sistent over all the devices to ‘ ' o
provide a familiarity and comfort for the visitor. Visibility will be an important

element to pay attention by ensuring the images resize correctly and that the

fonts will be visible and easy to read on smaller devices.

Vision Products ContactUs Shop Locations

Acadia Park Equipment Co.

Your Adventure, your World!
o

LEARN MORE

Vislon Products ContactUs Shop Locadons

Vision Products  Contact Us  Shop  Lucations Vision Products ContactUs Shop Locations

Acadia Park Equipment Co.

Acadia Park Equipment Co.
- Hot Items

Our Vision

Acadia Park Equipment Co.
ContactUs o -

SHOP NOW

SHOP NOW LEARN MORE

Our Vision

s Acad et O moves nswands i
outdn 1510 E0J0 REALIE W W
iavove i 10 continug ¢ wands the t

regularly encourage empioyees 1o 21gage in preservation and clean-up efforts © help
the environment

it alfontable for
whose nain efinrs

Name:
Contact Info Tnrer Tour Name llere

Email:

Visit Us

1234 Main Street Frter Your Emaofl Here
Duluth, MN 55812 Message:

Enter Text Here...

Hours
Mon - Sun

8am - 5 pm




UI/UX CASE

Figma, Photoshop, lllustrator
Website Case Study

PROJECT DESCRIPTION

The concept is for a website redesign and to create a user-

friendly and visually appealing website that reflects the

restaurant’s brand identity. The new website should provide

customers with easy access to information about the

restaurant, including menus, hours of operation, location,

and contact information. Additionally, the website needs to

integrate an online ordering system that allows customers

to place orders for pickup or delivery

User Task Profile Targeted Business to User
Yop | ClasscRocknRol  Thoughtul Motivation
Environment Waror contve Subject Persona John
|
Fear
Back Story — Scenario Descrip@on Making reservations for Date Night
_—
Scenatio 2
User Task Profile Targated Rusiness ta User
Sugar Addct  Coffeo Connoisseur  Firy. Motivation X
® E T BT Incenive Subject Persona Gabby f «x
I ke —
Back Story —— i i | -
[
! Gabby s a 25 year-old graphic designar Iving in Scenarlo Description Order Lunch online for pick up
Duluth, MN. She s single and loves trying out new —
nd :
Scenario 3
P af
ers "
Loves Baseball Exercise Bufl Fishing Freak Motivation m User Task Profile Targeted ess to Lser
Picky i
o “I'm all incenve ith
W’. Back Story I —— Subject Persona Uan
nirovert John is a 32-year-old accountant living in Duluth, —— .
—— MN. He is engaged and enjoys exploring new — N . . N
restaurants with his fiance. o Scenario Description Brunch for a Family Reunion
— 0y
— A
_— v an
Persol Motivations Background
Py John is motivated by his love of food and his Brands & Influencers
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THANK YOU

ARNIE MARTEN

2624 Jefferson St.
Duluth, MN 55812
218-460-6328

arnie@arniemarten.com
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