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HELLO, 
I AM ARNIE MARTEN 

 

GRAPHIC DESIGN PORTFOLIO  
 

ABOUT ME 
I am a highly successful military veteran with a BA in Graphic Design and Media Arts, with a concentration in Web 

Design. I have.a “CAN DO ATTITUDE!” with every project and job I take on. My top skills include Adobe Creative 

Suite; Illustrator, InDesign, Photoshop and Dreamweaver, HTML, CSS, and JavaScript. I am also experienced in project 

management, team collaboration, and client communication. 

My strengths include - I am a fun, detail-oriented individual who strives for excellence in every project. Highly adaptable 

and able to work under pressure to meet deadlines. I have discipline, a proven leader and teammate, and problem-solver. 

I enjoy all aspects of website design and development, graphic design for print and digital media, logo design and 

branding. I want projects that challenge me creatively and allow me to make a positive impact. 

I work hard to stay up-to-date with the latest design trends and technologies. Overall, I am passionate about using my 

skills and experiences to create visually appealing and effective designs that meet the needs of my clients. 

 

EDUCATION 
BACHELOR OF ARTS 

GRAPHIC DESIGN 
SNHU - New Hampshire 

May 2021 to October 2023 

Deans List (All Terms) 

GPA: 3.6 

 

ASSOCIATES OF ARTS 

WEBSITE AND GRAPHIC 

DESIGN 
LAKE SUPERIOR COLLEGE -Duluth,MN 

SKILLS 

Course Work • User Interface and Experience • Interactive 

Animation for Web • Advanced Multiplatform Design • 

Advanced Digital Imaging • Digital Publishing • Typography 

• Advanced Digital Graphic Design/Web • Graphics & Layout 

Print Media • Desktop Publishing • Digital Graphic Design for 

Web • Introduction to Digital Imaging • Color Theory • Digital 

 
HTML,CSS, JavaScript, Web Coding 

• Web Development 

• Microsoft Windows 

• Microsoft Windows 

• UI design (2 years) 

• HTML5 (5 years) 

• Wireframing (2 years) 

• Graphic design (3 years) 

• Adobe XD (2 years) 

• Adobe Photoshop (3 years) 

• Adobe Illustrator (3 years) 

• Adobe InDesign (3 years) 

• Bootstrap (3 years) 

• Microsoft Word (10+ years) 

• Microsoft Excel (10+ years) 

• Adobe Dreamweaver (3 years) 

• Web Design (5 years) 

• CSS (5 years) 

• Branding (2 years) 

• JavaScript (4 years) 
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TYPOGRAPHY 
InDesign, Photoshop, Illustrator 

Concept for a magazine article layouts 

PROJECT DESCRIPTION 

Concept for two print layouts of a magazine 

article. The concept called for two distinct 

- two page - layouts with images, title and 

subtitle. There was a requirement for at least 

one call out in each piece. 

 
 
 
 

 

 

A R N I E  M A R  T E N  - G R A P H I C  D E S I G N   P A GE 6 A R N I E  M A R  T E N  - G R A P H I C  D E S I G N   P A GE 7 



  
 
 
 
 
 
 
 
 

 

DESKTOP 
PUBLISHING 
InDesign, Photoshop, Illustrator 
Concept for Print Menu and Brochure 

PROJECT DESCRIPTION 

Concept to create a print layout of a restaurant 

menu and brochure that appeals to high-

end clientele and includes insights into their 

culture while delivering on the promise of 

creativity, conversation, and quality. 
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DIGITAL 
PUBLISHING 
InDesign, Photoshop, Illustrator 
Concept for a Digital Magazine - EPUB 

 

PROJECT DESCRIPTION 

Concept for a digital version of a 

magazine in the form of an EPUB in 

fixed layou that will target men over the 

age of 35 with the goal of increasing 

those viewers while maintaining or 

increasing the loyal readers. The 

concept calls for a digital version 

of the magazine that is entertaining 

with interactive elements that tie to 

the articles, visually appealing while 

keeping with their brand and easy to 

navigate. 
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GRAPHICS & LAYOUT 
Illustrator, Photoshop 
Concept for Logo and Branding 

 
PROJECT DESCRIPTION 

Concept to create a logo and brand identity for a client, 

taking into consideration the needs and requirements of 

the client as well as applying the psychology of design 

to communicate the message you intend to the client’s 

audience. 
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BRANDING 

Illustrator, Photoshop 

Concept for a Logo with Branding 

PROJECT DESCRIPTION 

Concept to create a logo and brand identity 

for a client, taking into consideration the 

needs and requirements of the client as well 

as applying the psychology of design to 

communicate the message you intend to the 

client’s audience. 
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LOGO DESIGN 
LAYOUT 
Illustrator, Photoshop, InDesign 
Concept for a logo 

PROJECT DESCRIPTION 

Concept to create a logo and brand identity for a client, 

taking into consideration the needs and requirements of 

the client as well as applying the psychology of design 

to communicate the message you intend to the client’s 

audience. 
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DIGITAL 
IMAGING 
Photoshop, Illustrator 
Concepts for a Digital Ad 

PROJECT DESCRIPTION 

My aim was to create a visually appealing and 

cohesive piece, which involved careful consideration 

of color, shape, balance, unity, and emphasis. I 

maintained consistency in messaging and colors to 

ensure that the design was cohesive across different 

media. Overall, I incorporated a background image 

that reflects the location where the adventure sports 

activities could take place. 
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PROJECT DESCRIPTION 

GRAPHICS & LAYOUT 
Dreamweaver, Photoshop, Illustrator 
Concept for a Restaurant Website 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
PROJECT DESCRIPTION 

The concept is to create a brand that 

appeals to high-end clientele and 

includes insights into their culture while 

delivering on the promise of creativity, 

conversation, and quality. The overall 

display and layout was consistent 

with the concept. It is an Image heavy 

site that is interactive and uses fonts, 

colors and the logo from the Client. The 

site is responsive and the navigation is 

intuitive and easy to use. 
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ADVANCE DIGITAL 
GRAPHIC DESIGN 

Dreamweaver, Illustrator, Photoshop, 
Bootstrap 

Concept to create a UX Branding Portfolio 

Website 

PROJECT DESCRIPTION 

The concept is to apply the principles of User 

Experience and KIS guidelines to a portfolio 

website. The concept calls for a website that is 

attractive, intuitive, and easy to navigate. 
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ADVANCED 
MULTIPLATFORM DESIGN 
Dreamweaver, Photoshop, Illustrator, Figma, Bootstrap 

Concept for an Outdoor Adventure Store with UI/UX 

 

PROJECT DESCRIPTION 
The concept is to design a website to ensure the visitor see’s a consistent 

experiences when visiting the site on different devices. The images, hierarchy 

and navigation will be consistent across the devices. Visitors will be able 

to share and access in-formation between designs with no additional steps 

needed. Images, text and forms will be con-sistent over all the devices to 

provide a familiarity and comfort for the visitor. Visibility will be an important 

element to pay attention by ensuring the images resize correctly and that the 

fonts will be visible and easy to read on smaller devices. 
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ountant who is currently between jobs and watching his budget. He and his fiance like to 

te night' twice a month and it is John's turn to make reservations. John is a health buff 

at healthy yet not spend a fortune. They both like dining at locally owned, small 

ts that offer great cuisine and feature fresh food. 

 
 

 
hing for a new place to make reservations for this upcoming Friday. He wants to get a 

nd if possible order something special for his fiance as they approach their second 

being engaged. John is looking for an affordable place to eat that offers something 

cal. 

 
 

 
website on his phone, and his first impression was that the site was a bit cluttered with 

es overlaying each other, but he was able to find the link to the menus easily. John was 

when he clicked the menu link to find that all the menus where in PDF format and 

opened separately. The PDF's did not display cleanly on the phone and were difficult to 

re was no 'back' button or easy way to return to the main page. In addition, there were 

nus for Dinner, Cocktails and two PDF's for wines making reviewing these choices difficult. 

ng the menu, John closed the PDF and navigated back to the main page. He found the CTA 

line reservations easily and after clicking the link was taken to a third party reservation 

as able to easily make his reservations for the desired night and time. He was also able to 

l occasion but there where no 'add on' offers. 

e 
 
 
 
 

 
a 

is married and loves to explore the local restaurants 

and eateries. 
Social 

Backgrou 

Motivations 
Brands & Influencers John is an 

Motivated by his love of good food 
go out on 

Wants to support local businesses 
e and straightforward Values family owned small businesses and wants 
nformation" 

Great images of popular dishes establish 
 

Frustrations 
er finds it difficult to find restaurants with quality food Objec�ve 
ried with 2 children 

that also use local ingredients.. 
uluth, MN 

finds it hard to coordinate meals for him and his John is se 
family. table for t 

ality Not finding nutrition or allergen information on anniversa 
menus Preferred Channels 

Easy unique an 
Traditional Ads 

Creative  Ideal Experience 
Online & Social Media 

Extrovert Dan wants to find high-quality meals with fresh 
Narra�v ingredients that will fit his and his family's needs. Guerilla Efforts & PR 

Active Wants easy reservation access 

Wants easy phone access John visits 
several im 

disappoin 

needed to 

read, also 

seperate m 

After revi 

button for 

system an 

select a sp 

m 

arc 
Motivations wo 

Gabby is motivated by her curiosity to try new 
Brands & Influencers 

ry of 
things and her love of food. 

Get to try every restaurant in town. d lo 
out visual food." Travel taking food pictures. 

Increase popularity on Instagram 

e 
ance Graphic Artist Frustrations 
ommates Gabby finds it difficult to find new restaurants in the octor, MN her area, especially ones that use local 

ingredients. ag 
Find events happening in her area ted 

ality 
Find great images of food and place Preferred Channels be 

Easy 
Traditional Ads the 

Creative  Ideal Experience 
Online & Social Media e 

Extrovert Managing weight when trying all the food in town. 

Gabby wants to find a great restaurant in her area Guerilla Efforts & PR ewi 
Active that serves quality food and uses local on 

ingredients. 

Affordable with no hidden charges d w 

ecia 

Sugar Addict 

Loves Baseball 

 

 
 
 

 
Scenario 1 

Dan - Lawyer 

 

Motivation 

Incentive 
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"I like simpl 

i 

 

Back Story 
Dan is a 35-year-old lawyer living in Duluth, MN. He 

 

 

 
 

Back Story 

 
Fear 

Growth 

Power 

 
 
 
 
 
 

 

Motivation 
Incentive 

Fear 

 

 
 

 

nd 

acc 

'da 

to 

en 

 
Age: 35 

Work: Lawy 

Family: Mar 

Location: D 

 

 

Person 

Picky 

Analytical 

Introvert 

Passive 
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"I'm all ab 

 
Age: 25 

Work: Freel 

Family: 3 ro 

Location: Pr 

Gabby is a 25-year-old graphic designer living in 

Duluth, MN. She is single and loves trying out new 

restaurants. 

 

 

Growth 

 
Power 

Social 

 
 
 
 
 

 

Motivation 

Incentive 

Fear 

Growth 

Power 

Social 

Person 

Picky 

Analytical 

Introvert 

Motivations 
John is motivated by his love of food and his 

need for a break from his everyday life. 

Looking for new places to enjoy local food 

Healthy eating 

 

Brands & Influencers 

Passive  
 
 
 

 

Personality 

Picky Easy 

 
Analytical Creative 

 
Introvert Extrovert 

 
Passive Active 

Frustrations 
John finds it difficult to find quality restaurants in 

his area. 

He also finds it hard to coordinate meals with 

friends and fiance. 

 
 
 
 

 

Preferred Channels 

Traditional Ads 

 
Online & Social Media 

Guerilla Efforts & PR 

 
 
 
 

 

 

UI/UX CASE 
Figma, Photoshop, Illustrator 
Website Case Study 

 

 

PROJECT DESCRIPTION 

The concept is for a website redesign and to create a user-

friendly and visually appealing website that reflects the 

restaurant’s brand identity. The new website should provide 

customers with easy access to information about the 

restaurant, including menus, hours of operation, location, 

and contact information. Additionally, the website needs to 

integrate an online ordering system that allows customers 

to place orders for pickup or delivery 

Sweater Collector 

Scenario Descrip�on Making reservations for Date Night 
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John Subject Persona 

Business to User User Task Profile Targeted 

Gabby - Graphic Designer 

John - Accountant 

Fishing Freak Exercise Buff 

Flirty Coffee Connoisseur 

Ideal Experience 
John wants to find a nice restaurant with quality 

food and . 

a good atmosphere 

Not finding jobs that provide freedom of 

expression and creativity 

Age: 29 

Work: In-between jobs 

Family: Engaged 

Location: Superior, WI 

"Looking for a good people and 

great food" 

Back Story 
John is a 32-year-old accountant living in Duluth, 

MN. He is engaged and enjoys exploring new 

restaurants with his fiance. 

Yoga Classic Rock n Roll Thoughtful 

Environment Warrior  

 



 
THANK YOU 
 
 
 
 
 

 
ARNIE MARTEN 

2624 Jefferson St.  

Duluth, MN 55812  

218-460-6328  

arnie@arniemarten.com  

mailto:arnie@arniemarten.com

